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The IMPACT Awards 

The annual GlaxoSmithKline IMPACT  
Awards are run in partnership with  
The King’s Fund to recognise and promote 
excellence in community healthcare.

This is the 15th year of the awards and so far 300 UK community 
healthcare charities have received almost £4 million in 
acknowledgement of their outstanding work.

To be eligible for an IMPACT Award, organisations must have  
an annual income less than £1.5 million and have been operating  
in the UK for at least three years. 

This year eight winners were selected and each awarded £25,000,  
and an overall winner will be awarded an additional £10,000.  
Four highly commended organisations were awarded £5,000  
and three runners-up received £3,000. In addition the winning  
and highly commended organisations are offered free training  
valued at £4,000.

The winning IMPACT Award 
charities competed with over  
400 other entrants and were 
assessed against the six areas  
of IMPACT:
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 Judging Panel

The IMPACT Awards Development Network

Sir Christopher Gent – Chair 
Chairman, GlaxoSmithKline plc

Simon Bicknell 
Senior Vice President, Ethics & Assurance, 
GlaxoSmithKline plc

Claire Dixon  
VP Global Corporate Responsibility, GlaxoSmithKline plc

Professor Steve Field CBE 
Chairman, NHS Future Forum and Chairman, National 
Inclusion Health Board and Immediate Past-Chairman  
of the Royal College of General Practitioners

Gilly Green OBE 
Head of UK Grants, Comic Relief

Sir Christopher Kelly 
Chairman, The King’s Fund

Jan Sobieraj 
Managing Director of NHS & Social Care Workforce, 
Department of Health

Martin Swain 
VP Global Employee Relations, GlaxoSmithKline plc

Peter Wanless CB 
Chief Executive, Big Lottery Fund

The IMPACT Awards Development Network provides a free 
five-day training programme for organisations that win or 
are highly commended for an IMPACT Award. It is funded 
by GlaxoSmithKline and hosted by The King’s Fund. 

Previous participants have been overwhelmingly positive about the 
programme. They commented on the high quality of the training 
and its relevance to their work. They also placed enormous value 
on working with other organisations facing similar challenges.  
The 2012 programme runs in March and May and includes sessions 
on leadership skills, financial management and governance, 
commissioning, strategic planning, evaluation, new funding 
mechanisms, HR, presentation skills and using new media.  



Age UK Cheshire East

Each week 1,500 older people use its services, accessing 70 different 
activities, incorporating 40 Healthy Lifestyles services, including  
keep fit, tai chi, choirs, and arts and craft groups. 

Utilising local knowledge it supports older people in hospital who are 
being discharged into long term care, helping them select a care home 
compatible with their needs and facilitating timely hospital discharge.  

Identifying that older, socially isolated, financially disadvantaged men 
were not accessing its services, it set up its ‘Men in Sheds’ project, 
providing a fully equipped wood and metalworking workshop as  
well as a computer suite and a health advice point. It delivers services 
at over 60 venues across Cheshire including outreach surgeries at  
six medical practices and an information point and outreach surgery  
at Macclesfield District General Hospital. 

 

Improving later life for the people of 
Cheshire East by providing a range 
of services that promote health and 
well-being of older people and give 
practical support to anyone over 50. 

www.ageuk.org.uk/cheshireeast

JUDGES’ COMMENTS
There is a bit of sparkle about this organisation.  
It is well and energetically run, with a good range of 
activities focussed on need, imaginatively implemented, 
and a robust approach to measuring return on investment.



Beacon Counselling 

One in four adults in the UK will experience a mental health problem  
and half of all cases of diagnosable mental illness begin by the age of 14. 

Beacon Counselling works in a wide range of locations including 
primary and secondary schools, GP practices, children’s centres and 
other voluntary organisations. 

Its ‘Confidence Programme’ is designed to build resilience in children 
while its B2 service targets 11 to 18 year olds who cannot access 
counselling due to being excluded from school.  

The ‘Stressbuster’ programme supports disadvantaged parents with 
stress as a key issue, which has led to a significant reduction in the 
number of people on Beacon Counselling’s waiting list. It also works  
to alleviate problems associated with being unemployed such as 
anxiety, depression, lack of self-esteem and confidence.

Improving the lives of people 
affected by mental or emotional 
distress by providing a range of 
counselling and related services to 
adults, young people and children in 
Stockport and the surrounding areas.   

www.beacon-counselling.org.uk

JUDGES’ COMMENTS
Its breadth of services is impressive, clearly targeted at local 
need, and it is able to demonstrate real results. The services 
are remarkably good value, providing support for 1,500 
people on less than £170,000. By providing services for 
young people, they are able to make an early intervention, 
which ultimately helps them for life.



Blackburn with Darwen Healthy Living

It provides a range of activities for the local community, focusing  
on healthy eating, health awareness, and physical activity. It is 
committed to involving residents and providing volunteering 
opportunities, and uses local people to deliver services.

A Citizen’s Jury approach is used to help identify and meet 
community needs where volunteers work as a jury and listen  
to presentations. This has resulted in a food co-op and gym  
being established. Its Alcohol Jury highlighted alcohol misuse  
as a contributing factor in the high level of hospital admissions, 
leading to the introduction of local recovery services. 

Its Woman to Woman project worked with GP practices targeting 
South Asian women who had not attended cervical screening and 
reached 667 women, and it also runs a mobile gym bus called the 
Health Buzz.

Enabling local people to have  
access to, and be involved in, 
the design and delivery of a 
range of services that improve 
their health and well-being.

www.bwdhealthyliving.co.uk

JUDGES’ COMMENTS
Blackburn with Darwen Healthy Living is an imaginative 
organisation, with good grassroots engagement improving 
local health. Its projects put the community voice at the 
heart of its decision-making, from identifying challenges 
through to problem solving. 



Healthy Valleys

Healthy Valleys provides a wide range of initiatives to meet local 
community needs including physical activity sessions, healthy 
eating courses, a young people’s sexual health and information 
service, mental health support service, smoke free homes and stress 
management services. It builds the knowledge and skills of local 
people to enable them to help themselves as well as others, and  
their knowledge is used to help shape services. 

It has a highly successful early intervention project, The Grassroots 
Project, which supports vulnerable ‘parents to be’ to attend vital 
healthcare appointments. With support from volunteers this  
has resulted in 98% attendance at healthcare appointments, in 
contrast to the local health service maternal health project which  
has 50% attendance.  

Delivering a range of community  
led health interventions to improve 
the health and well-being of the 
people of rural South Lanarkshire.

www.bwdhealthyliving.co.uk www.healthyvalleys.org.uk

JUDGES’ COMMENTS
Promoting healthy living presents significant challenges. 
Healthy Valleys overcomes these very effectively by 
engaging the local community, encouraging participation in 
planning and providing services. This empowerment model 
is impressive, ensuring it responds to real need and this is 
reflected in its strong outcomes and significant achievements.



Target Ovarian Cancer

In the UK 6,500 women are diagnosed with ovarian cancer every 
year and only 36% survive five years after diagnosis. This is mainly 
due to women being diagnosed once the cancer has already spread. 

Target Ovarian Cancer’s ‘Pathfinder Study’, tracked the experience  
of those living or working with ovarian cancer. This led to the drive 
for a national awareness campaign and the establishment of the  
All Party Parliamentary Group on Ovarian Cancer. 

It has raised the profile of ovarian cancer and directly influenced the 
way GPs diagnose the disease by developing an online learning tool to 
improve early diagnosis. This has been completed by 10% of all GPs.

A dedicated team of over 400 volunteers, including women affected 
by this disease, help to deliver the charity’s activities. 

Target Ovarian Cancer is the  
national ovarian cancer charity 
working to save lives and help 
women diagnosed live their lives  
to the full, wherever they live  
throughout the UK.  

www.targetovariancancer.org.uk

JUDGES’ COMMENTS
It is an incredibly professional organisation that has 
achieved a huge amount in just three years. The impact it 
has had in that time is impressive, and is far beyond what 
one would expect from an organisation of this size. They 
have moved ovarian cancer up GPs’ agenda and provided 
them with the tools to better identify the disease.



The Hepatitis C Trust

Its work has had national and international impact. In the UK it 
provides the secretariat for the All Party Parliamentary Hepatology 
Group, which revealed a postcode lottery of care and prompted  
a call for a National Liver Strategy.

Internationally it established the World Hepatitis Alliance, a coalition 
of 140 advocacy groups, and persuaded the World Health 
Organisation to make addressing hepatitis C a world health priority. 

Patient led and run, it has developed innovative approaches to  
testing and diagnosis. Last year 7,000 GPs were visited by its 
volunteers to raise awareness. It piloted hepatitis C testing in 
community pharmacies and this is now being rolled out across 
England. Its Testing Bus travelled to eight cities during the week  
of World Hepatitis Day. It also provides health information and  
an advocacy service for patients.

The national charity for hepatitis C, 
providing representation, 
information, help and support, and 
raising awareness with the ultimate 
aim of eradicating this preventable 
and treatable disease in the UK.

www.hepctrust.org.uk

JUDGES’ COMMENTS
This is an impressive organisation, which is led and run  
by patients with the disease. The Trust’s campaigning  
has had significant impact on national policy makers  
and GP awareness, while their local testing initiatives 
have cleverly engaged with target groups. 



JUDGES’ COMMENTS
WHISC has an impressive range of services delivered 
efficiently and effectively within a small budget.  
They have worked hard to understand and target a 
defined population in a very deprived area. It is a trusted 
organisation providing a valuable and professional service.

Women’s Health Information  
and Support Centre (WHISC)

WHISC is dedicated to working with those women most services  
do not reach and who often lead complex and difficult lives. It 
reaches a diverse range of communities helping women make 
positive lifestyle choices. 

Last year over 6,000 women accessed its services. This included its 
health information drop in, telephone support, outreach support 
sessions, health workshops (such as on cancer awareness), its 
‘listening ear’ support sessions, support groups (such as on self-injury 
and eating disorders), as well as providing complementary therapies 
and stress management courses. 

It trains and supports local women through its Women’s Health 
Training Programme which delivers health awareness and education 
workshops. After completing the course many women have gone  
on to further education or found employment. 

Promoting women’s health by 
providing information, training 
and support to the women of 
Merseyside and Liverpool and 
their families.

www.whisc.org.uk



Women’s Rape and Sexual  
Abuse Centre (Cornwall)

More women suffer rape or attempted rape each year than have  
a stroke and two women a week are killed by a partner or ex-partner.  

WRSAC’s services include a Rape and Sexual Abuse Helpline, 
Domestic Violence Helpline, outreach support, specialist sexual 
violence counselling and family support. It works closely with the 
health sector supporting women as they access health providers such 
as Emergency Departments, Maternity Units and Genitourinary units 
of the Royal Cornwall NHS Trust. It delivers training to midwives, 
doctors, health visitors and physiological therapists.

WRSAC’s Young Women’s Support Network offers counselling and 
group work for those aged 13 to 25. Its Independent Domestic 
Violence Advocacy Service supports high-risk victims while its  
‘Pattern Changing’ programme empowers and enables women  
to make positive changes in their lives. 

Providing a range of support 
services, advocacy and counselling 
to women and girls who have 
experienced any form of sexual  
or domestic violence at any time  
in their lives.

www.wrsac.org.uk

JUDGES’ COMMENTS
WRSAC is an exemplary organisation providing life- 
changing services in imaginative ways. It has worked 
hard to ensure that better services and interventions are 
available for abused women. It is working in a complex 
sector and has demonstrated that it can work effectively 
with multiple service providers.
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HIGHLY COMMENDED

GEAR Projects  
www.gearprojects.org

Integrated Neurological Services 
www.ins.org.uk

Off Centre  
www.offcentre.org.uk

Women’s Health Matters  
www.womenshealthmatters.org.uk

RUNNERS UP

Carers Support Service  
North and Mid Sussex 
www.carerssupport.org.uk

MDF The Bipolar Organisation  
www.bipolaruk.org.uk

Respond  
www.respond.org.uk

The 2013 IMPACT Awards will be  
launched on 2 July 2012.

Please go to www.kingsfund.org.uk/
gskimpactawards for guidelines and  
an application form.

ABOUT GLAXOSMITHKLINE
GSK is a science-led global healthcare 
company and is committed to 
improving the quality of human life by 
enabling people to do more, feel better 
and live longer. We pursue this through 
the medicines and vaccines we develop 
and make available and also through 
our Global Community Partnership 
programmes.

The GSK IMPACT Awards are part of 
our charitable programme of support 
in the UK. The IMPACT Awards also 
operate in the USA, in North Carolina 
and Philadelphia.

For more information please visit:  
www.gsk.com/community

ABOUT THE KING’S FUND
The King’s Fund is a charity that seeks 
to understand how the health system 
in England can be improved. Using 
that insight, it helps to shape policy, 
transform services and bring about 
behaviour change. The King’s Fund’s 
work includes research, analysis, 
leadership development and service 
improvement. It also offers a wide 
range of resources to help everyone 
working in health to share knowledge, 
learning and ideas.

For more information please visit:  
www.kingsfund.org.uk 

Charity registration number: 1126980

Contact 
Global Community Partnerships
GlaxoSmithKline
980 Great West Road
Brentford
Middlesex TW8 9GS
United Kingdom

Email
community.partnerships@gsk.com 
(with ‘GSK IMPACT Awards – UK’ 
in the title field)

Website 
www.gsk.com/community



www.kingsfund.org.uk/gskimpactawards

The 2012 IMPACT Champions Award is designed  
to re-engage with organisations that were previously 
shortlisted for an IMPACT Award. 

The IMPACT Champions competed with over 100 other entrants 
and were assessed against the same criteria as the IMPACT Awards, 
but there was no upper income limit for eligible organisations. 
During the assessment, particular focus was placed on achievements 
made since being shortlisted for an IMPACT Award. 

There are three Gold Champions Awards of £35,000, one Silver 
Award of £10,000 and four Bronze Awards of £5,000. The Gold 
and Silver Champions are also offered free leadership coaching  
and access to the IMPACT Awards Development Network. 

GOLD 

CREW 2000  
www.crew2000.org.uk

HALE (Health Action Local Engagement) 
www.haleproject.org.uk

The Metro Centre 
www.metrocentreonline.org

SILVER 

Women’s Work  
www.womens-work.org.uk

BRONZE

CLAN Cancer Support  
www.clanhouse.org

Hartlepool Families First  
www.hartlepoolfamiliesfirst.org.uk

Hospice at Home West Cumbria  
www.hospiceathomewestcumbria.org.uk

Women’s Health and Family Services  
www.whfs.org.uk

IMPACT Champions



CREW 2000 

It is represented on the Board of the Scottish Drug Recovery 
Consortium, which supports the implementation of national drugs 
strategy, and has campaigned for safer nightlife in venues and 
championed much of what is best practice across Europe. It was 
a founder member of The Basics Network, an alliance of peer 
education projects around the world. 

Its new online assessment tool, OASIS, aims to reduce drug and 
alcohol use for those people beginning to experience difficulty.  
It will soon launch an app for mobile phones providing up to date 
information on drugs and finding assistance, and will also provide 
early warnings about new and emerging trends in drug use. 

To generate income it has launched CREW Enterprises, which will 
include web-based access to drug information by other providers. 

Providing drug counselling and 
support services in Scotland for 
those wishing to manage or reduce 
their drug use. An IMPACT winner 
in 2008 it continues to innovate 
and has doubled in size since its 
last assessment. 

www.crew2000.org.uk

GOLD 
CHAMPION

JUDGES’ COMMENTS
CREW is an impressive organisation, working well at  
a policy and practice level. It has continued to innovate, 
uses technology effectively and has a straightforward 
proactive approach. 



HALE (Health Action  
Local Engagement)

In just one year HALE delivered 175 different programmes addressing 
nutrition and exercise, sexual health, alcohol awareness, oral health 
and mental health. After participating in HALE’s programmes 80% 
of people felt healthier and more motivated; 36% had reduced their 
alcohol intake; 35% had improved blood pressure and 13% reported 
less need to visit a GP.

HALE has the highest chlamydia screening rate for voluntary groups 
in Bradford and uses its MOV, a converted bus, to target hotspots 
where young people congregate, offering free healthy snacks, 
cooking sessions, health screenings and information. This has  
resulted in a reduction in anti-social behaviour calls to local police.

HALE constantly seeks to improve its services and reach, using 
innovative ways to engage people of all ages who wouldn’t 
otherwise access mainstream health services.

www.haleproject.org.uk

GOLD 
CHAMPION

JUDGES’ COMMENTS
HALE is a clear gold winner, going from strength to 
strength. It has continued to grow and develop since it 
last won in 2010. It has an entrepreneurial and reflective 
style that constantly strives to improve services.

Providing a range of projects to 
improve people’s health throughout 
the Shipley Constituency and 
Frizinghall in Bradford. Overall 
winner in 2010, its reach has more 
than doubled since then with over 
5,500 people accessing services. 



The Metro Centre

Its peer-mentoring programme tackles high-risk sexual behaviour.  
Trained volunteers work with gay men to help them establish safer sex 
practices. It has copyrighted the scheme and is working with Pan London 
HIV commissioners to deliver a mentoring programme across London.

It took part in a national pilot evaluating community-based HIV testing 
for high-risk African communities. The findings were published by  
the Health Protection Agency and noted Metro in the top two 
organisations for diagnosing HIV.

Metro can measure its services’ outcomes and value, and collects 
detailed information across its areas of activity. For example, its BASK 
Inventory (Behaviour, Attitudes, Skills and Knowledge), initially used 
with gay men, provides a baseline from which to measure the impact 
of its interventions and is now accessible using an iPhone.

 

Providing services and support to 
those experiencing health issues 
related to sexuality, identity, 
gender and diversity. It has grown 
significantly since winning its 2007 
IMPACT Award, establishing 59 new 
projects accessed by 25,000 clients. 

www.metrocentreonline.org

GOLD 
CHAMPION

JUDGES’ COMMENTS
This charity is clearly going places while remaining true 
to its voluntary sector roots. It is professionally run with 
excellent systems and strong leadership. It has been and 
continues to be innovative. It is difficult to see how it  
can be anything other than a gold winner.


