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The Story 

• Welcome to Swindon and Wichelstowe

• The vision

• A multi-faceted challenge?

• Working together – what we did – from nice 
to have to hard evidence

• ‘influencing’ – what we found

• Knowing if it works



Welcome to Swindon



Wichelstowe



Wichelstowe



Wichelstowe overview

• Planning permission for 4,500 houses

• Council owned land - Joint Venture with master developer.

• Key markets: aspirational housing to support growing economy, 
and older people, through attractive specialised housing

“design older people back into the heart of our communities”

“truly intergenerational neighbourhoods”

“trailblazing approach to all new housing developments”

A “prevent, postpone, personalise” approach to future service 
provision 

“meeting lifestyle aspirations”

“at the heart of a leafy sustainable residential neighbourhood”



Planning permission since 2005, 
revised Masterplan approved 2014

East Wichel 
c. 800 units completed 

First parcels, Construction 2016  
Including 100+ units of specialised 
housing for older people 

Canal and cyclepath
Town centre 10 mins

Waitrose
opened 2014

Old 
Town

District Centre shops and facilities 
Including schools (secondary from 2017, 
primary from 2018), community space, 
pub/restaurants, shops, offices….  And 
possibly a GP surgery, pharmacy, 
and other health services?

M4 Junction 16



Homeowners in Swindon



Older people appear to be less 
attracted to the new developments

Data Source: Census 2011

Northern 
Development 

Area



What influences health?

Grant & Barton  2006 
developed from 
Dahlgren & Whitehead

Determinants of 
health include the 
local economy at a 

neighbourhood level 
and employment, 

income and skills at 
an individual level.  

The built 
environment can 

facilitate and 
contribute to the 

economic landscape 
of an area and hence 
the opportunities for 

work which are 
presented to people



A Multi-faceted challenge and 
opportunity?

Environment

• Walkability / cycling 
paths / transport

• Warm and stable 
housing

• Allotment and green 
space

• Smokefree centres

Behaviours

• Being active

• Eating healthily

• Being part of a 
community

• Stop smoking

• Accessing health services

• Feeling safe

But what is the incentive to build these in?



Working together

• Since early 2014

• Opportunity to shape 
both discussions re: joint 
venture and moving 
forward

• Discussions and research

• List of resources, 
checklists and literature 

• Links and contacts

• Ongoing work

• Evidence of what works 
for good urban design for 
older people and the 
economic argument for 
building it into 
developments



Developing conversations
• Having walkable green space near 

people’s homes and having a 
positive attitude to their own 
community increased the 
probability of surviving five years

• Trees reduced hospital 
admissions each year

• The presence of vegetation, and 
soft rather than hard surfaces, 
can reduce perceived noise in 
urban areas.

• 56 % of older people go out of 
their way to avoid routes that 
may have faulty or damaged 
pavements.

• People are 24% more likely to meet 
physical activity recommendations 
if they have access to local 
greenspace.

• People living in walkable 
neighbourhoods get about 35–45 
more minutes of moderate-
intensity physical activity per week, 
and are substantially less likely to 
be overweight or obese

• The more often a person visited 
greenspace the less they reported 
stress-related illnesses, and that 
distance to greenspace was crucial 
to the amount they were used



• ‘on average a 1 per cent increase in the amount of greenspace in a ward 
can be associated with a 0.3 to 0.5 per cent increase in average house 
price’
good urban design can lead to an increase of up to 20 per cent in capital 
value and accelerate lettings and sales rates



Later life housing

1) A viable development 
By attracting the over 55 segment of the wider 
Wichelstowe target market, we can extend the sales 
reach of the development as well as enhancing the 
community. 
2) High quality design 
By ensuring the quality of the design, we can both 
boost the value of the retirement units and support the 
attractiveness of Wichelstowe as a whole. 
3) Integration 
By providing a user base for the shops and services of 
the adjacent district centre, the retirement development 
will increase footfall and commercial viability. 



Knowing if it works

• Early stages but potential 
for:
– Welcome packs for 

residents on health / 
leisure / community

– Surveys and engagement 
from the start

– Feasibility of a Cohort 
study

– Use GP data to monitor 
health outcomes

– Thinking differently about 
health services

• Can test whether joint 
venture produces different 
outcomes compared to 
other developments

• Destination of choice for 
people coming to Swindon?

• Influence on reputation

• Healthy Towns Initiative –
Eastern Villages 
Development



Thank you!

pmarno@swindon.gov.uk


