
 

 

Job description 
 

 

Post 

 

Head of Marketing 

Grade 8a 

Hours 35 hours per week 

Accountable to Director of Communications 

 

About The King’s Fund 

 

The King's Fund is an independent charitable organisation working to improve health and 

care in England. Our vision is that the best possible health and care is available to all. We 

aim to be a catalyst for change and to inspire improvements in health and care by generating 

and sharing ideas and evidence; offering rigorous analysis and independent challenge; 

bringing people together to discuss, share and learn; supporting people, teams and 

organisations and helping people to make sense of the health and care system. 

 

Our values 

 

We expect everyone who works for us to be committed to our values and to share our 

commitment to becoming a more diverse and inclusive organisation. Our vision, values and 

commitment to diversity and inclusion can be seen at:  

https://www.kingsfund.org.uk/about-us/who-we-are 

 

Job context 

 

The King’s Fund has a strong track record in influencing health and care policy, providing 

leadership development and support to individuals, teams and organisations, and hosting 

high quality events. We are in the first year of a new five-year strategy which commits us to 

new strategic priorities and an ambitious programme of internal change. This can be seen at: 

https://www.kingsfund.org.uk/sites/default/files/2020-01/kings-fund-strategy-2020-24.pdf 

 

The post-holder will play a key role in delivering the strategy and generating income by 

working with colleagues to develop marketing campaigns to promote our products and 

services, generate new business and position us with the audiences we need to reach. S/he 

will be responsible for developing an ambitious vision for marketing at the Fund and 

providing dynamic leadership to implement it.  

 

The post-holder will be a key member of the Communications Directorate which plays a vital 

role in developing the Fund’s profile, brand and reputation, producing high impact content 

and delivering effective communications. S/he will work closely with staff from across the 

Fund, specifically colleagues working to develop our leadership programmes and consultancy 

services and those responsible for developing our events programme. 

 

Job purpose 

 

Develops and leads The King’s Fund’s marketing strategy. 

 

 

 

 

 

https://www.kingsfund.org.uk/about-us/who-we-are
https://www.kingsfund.org.uk/sites/default/files/2020-01/kings-fund-strategy-2020-24.pdf


 

 

Main responsibilities 

 

• Develops and leads the Fund’s marketing strategy, working closely with colleagues across 

the Fund to ensure a strategic and co-ordinated approach to promoting our products and 

services. 

• Oversees the development and delivery of integrated marketing campaigns to ensure 

income targets are met and generate impact for our work. 

• Works proactively with colleagues to identify new business opportunities, develop existing 

and new markets for our products and services and support the development of new offers. 

• Leads on understanding our audiences, developing a programme of audience insight and 

analysis to shape business development and support delivery of our strategic priorities. 

• Works with colleagues across the organisation to increase engagement with existing 

audiences, reach new audiences and increase the diversity of the audiences we engage 

with. 

• Oversees the development and promotion of the Fund’s brand, working closely with 

colleagues to ensure it is applied consistently across all our work.  

• Works with colleagues across the Fund to develop an effective CRM system that meets 

business needs, integrates with other business systems and automates customer journeys. 

• Provides dynamic leadership for the marketing function, ensuring that the marketing voice 

is influential within the Fund and our work is shaped by an audience-centred approach. 

• Plays an active role as a member of the Communications management team, working closely 

with colleagues to plan, manage and support the work of the directorate. 

• Acts as a senior communications lead on key projects and initiatives. 

• Makes a strong corporate contribution as a senior leader in the Fund, contributing to 

organisational projects and supporting work to develop our organisational culture. 

• Provides expert advice and counsel on marketing and brand to the Senior Management Team 

and colleagues across the organisation. 

• Develops an excellent understanding of our audiences, work and the external context we 

operate in. 

 

Management of people and resources 
 

• Effectively manages people by building high-quality working relationships and providing a 

blend of support, development and performance management that enables individuals to 

work at their best. 

• Effectively recruits staff in line with the Fund’s recruitment processes and commitment to 

diversity, ensuring that their individual values and behaviours align with the values of the 

Fund. 

• Ensures that the organisation’s business and information systems are utilised for the 

benefit of the team, directorate and Fund and communicates effectively within the team 

and with others across the Fund. 
• Manages finances in compliance with related policies and procedures. 

• Effectively manages project/business performance by planning, co-ordinating, delivering, 

evaluating and communicating as appropriate. 
 

Strategic Leadership 

 
• Demonstrates effective leadership consistent with the Fund’s values and its wider work on 

leadership in the health and care system. 

 

Other 

 

• Actively learns and develops to stay up to date with developments in area of expertise and 

to meet the changing needs of the job, team and organisation. 

• Encourages and supports the development of others, the team and the organisation by 



 

 

engaging in and contributing to the Fund as a learning organisation and to its positive 

culture. 

• Represents the team and Fund in a professional and positive manner with both internal 

and external stakeholders and in doing so reflects the values of the organisation. 

• Undertakes any other duties that may reasonably be required, and are commensurate with 

the grade of the job, in furtherance of the objectives of the Fund. 

• Ensures compliance with The King’s Fund’s policies, procedures and contract of 

employment. 
 

Date: November 2020 



 

 

Person specification 
 

You must demonstrate your experiences, skills, abilities and values by giving specific 

examples for the criteria within the person specification. 

 
 Essential Desirable How 

Tested 

Knowledge 

and 

experience 

• Significant experience 

of working in a senior 

marketing role 

• Extensive experience of 

working in B2B 

marketing  

• Track record of 

delivering marketing 

campaigns across a 

range of channels to 

meet stretching income 

targets 

• Extensive experience of 

using audience insights 

and intelligence to 

develop marketing 

strategy and support 

product development 

• Good understanding of 

brand management, 

organisational 

positioning and how to 

leverage these to 

generate income 

• Excellent awareness of 

the latest marketing 

techniques and 

engagement 

approaches 

• Experience of managing 

budgets 

• Experience of leading 
and developing teams 

• A marketing qualification 

• Knowledge of the health 

and care sector and its 

stakeholders 

Application 



 

 

Skills and 

abilities 

• Able to work 
strategically across a 
complex organisation 

• Able to work with 
senior colleagues to 
develop and manage 
an effective 
communications 
strategy, messages 
and positioning  

• Able to initiate, lead 
and respond positively 
to change 

• Excellent influencing, 
written and verbal 
communication skills 

• Able to work 

collaboratively and 

build effective working 

relationships with 

colleagues, partners 

and clients 

• Able to work 

autonomously and 

proactively with 

colleagues outside the 

line management chain 

to drive forward work 
 

 Interview  



 

 

 

 Essential Desirable How 

Tested 

Personal 

qualities 

• Practices effective, 

compassionate and 

inclusive 

leadership 
• Committed to 

promoting diversity and 
inclusion 

• Committed to 

continuous 

improvement and 

learning, and to 

supporting the learning 

and development of 

others 

 Interview 

 
 


