
 

 
 

Job description           
 

Post 

 

Head of Digital 

Grade 

 

7 

Hours 

 

35 hours per week 

 

Accountable to Deputy Director of Communications and Information 

 

The King's Fund is an independent charity working to improve health and care in England. 

We help to shape policy and practice through research and analysis; develop individuals, 

teams and organisations; promote understanding of the health and social care system; and 

bring people together to learn, share knowledge and debate. Our vision is that the best 

possible health and care is available to all.  

 

Our values  

 

We expect everyone to demonstrate an understanding of and to apply our workplace 

values. Our vision, mission and values can be seen at: http://www.kingsfund.org.uk/about-

us/our-vision-mission-and-values/our-values 

 

Job purpose 

 

To lead and line-manage the digital team, and to have a day-to-day overview of the Fund’s 

websites and social media channels and a strategic overview of digital products and 

services. To manage relationships with external suppliers and internal stakeholders to 

ensure the Fund’s digital presence is constantly improving.  

 

Main responsibilities  

 

• Maintain an overview of all online communications, external-facing digital products and 

social media across the Fund, developing and promoting standards and processes to 

ensure quality, usability and consistency for our audiences.  

• Project manage major digital projects and ensure relationships with external 

stakeholders and engagement with Fund staff and audiences are all managed 

effectively.  

• Keep on top of new and innovative ways to present the Fund’s digital content, 

proposing and experimenting with ways to develop its content in line with changing 

digital trends and audience preferences.  

• Appoint suppliers of digital services and oversee the Fund’s relationships with them, 

ensuring they provide a high-quality service and value for money.  

• Work to increase the number of people reached through the Fund’s web presence and 

to build repeat usage, for example, by providing expertise on search engine 

optimisation, pay-per-click and social media advertising, and managing paid-for search.  

• Coach, advise and share information on digital content, communications and services 

with the wider organisation. Encourage and support staff across the Fund to engage 

with digital communications and adopt a ‘digital first’ mindset.  

• Take the lead on Google Analytics and other digital monitoring/measurement tools, 

ensuring that digital metrics are implemented, consistently reported and widely used 

across the Fund.  

• Support the Fund’s ability to generate revenue, for example, by working with the 

marketing, events, and corporate partners teams, and others to maximise the potential 

of the website to generate income. 

http://www.kingsfund.org.uk/about-us/our-vision-mission-and-values/our-values
http://www.kingsfund.org.uk/about-us/our-vision-mission-and-values/our-values


 

 
 

• Take responsibility for basic weekend social media monitoring on a rotating basis 

(usually one weekend in three).  

• Act as communications lead on defined projects, overseeing the development and 

delivery of integrated communications strategies and plans. Work proactively with 

colleagues to identify opportunities to communicate the Fund’s messages, target 

relevant audiences and co-ordinate communications across different channels.  

• Develop a good understanding of the Fund's audiences, and keep up to date with 

developments in health and social care and the issues the Fund is working on. 

 

Management of people and resources 

 

• Effectively manage people by building a high-quality working relationship and providing 

a blend of support, development and performance management that enables 

individuals to work at their best. 

• Effectively recruit and select staff in line with the Fund’s recruitment and selection 

processes, ensuring that their individual values and behaviours align with the values of 

the Fund. 

• Have a style of people management that is consistent with the Fund’s model for people 

management and ensures that all the required processes including induction, appraisals 

and ongoing one to ones are in place. 

• Ensure that relevant systems are in place and actively contributes to effective 

communication within the team and with others across the Fund. 

• Ensure that the organisation’s business and information systems are utilised for the 

benefit of the team, directorate and Fund. 

• Manages finances in compliance with related policies and procedures. 

• Effectively manage project/business performance by planning, co-ordinating, delivering, 

evaluating and communicating as appropriate. 

 

Strategic Leadership 

 

• Demonstrate effective leadership consistent with the Fund’s values and its wider work 

on leadership in the health and care system. 

 

Other  

 

• Actively learn and develop to stay up to date with developments in area of expertise 

and to meet the changing needs of the job, team and organisation by participating in 

appraisal and appropriate learning activities. 

• Encourage and support the development of others, the team and the organisation by 

engaging in and contributing to the Fund as a learning organisation and to its positive 

culture. 

• Represent the team and Fund in a professional and positive manner with both internal 

and external stakeholders and in doing so reflects the values of the organisation.  

• Undertake any other duties that may reasonably be required, and are commensurate 

with the grade of the job, in furtherance of the objectives of the Fund. 

• Ensure compliance with The King’s Fund’s policies, procedures and contract of 

employment. 

 

Date: August 2017 

 

 

 

 

 



 

 
 

Person specification  
 

Supporting Evidence 

You must demonstrate your experiences, skills, abilities and values by giving specific 

examples for the criteria within the person specification.   

 

 Essential Desirable How 

Tested 

Training and 

qualifications 

 

• educated to degree 

level or equivalent 

 Application 

Knowledge 

and 

experience 

• Good knowledge of 

digital communications, 

social media and 

emerging digital 

platforms  

• Substantial experience 

and success in 

managing and 

delivering large and 

complex digital projects 

and effective liaison 

with suppliers 

• Good knowledge and 

understanding of 

content management 

systems (eg, Drupal) 

• Experience of 

writing/editing and 

proof-reading digital 

content 

• Technical understanding 

of websites and a basic 

knowledge of HTML and 

CSS 

• Good working 

knowledge of Google 

Analytics, AdWords and 

understanding of the 

principles of Tag 

Manager 

• Experience of managing 

and developing people 

  

• Knowledge of the health 

and social care sector  

• Experience of 

developing or 

commissioning 

infographics and other 

forms of data 

visualisation 

 

Application 

and 

interview 

Skills and 

abilities 

• Able to present complex 

information in an 

interesting and 

accessible way, 

including an 

understanding of what 

makes effective 

multimedia content and 

data visualisation 

• Excellent verbal and 

  Interview 

and  

skills test 

 

 

 



 

 
 

 Essential Desirable How 

Tested 

written communication 

skills 

• Excellent writing, 

subbing and 

proofreading skills and 

understanding of the 

principles of creating 

accessible content 

• Able to understand how 

digital communication 

works alongside press 

and marketing 

campaigns and 

messaging 

• Pro-active and creative 

• Able to work 

collaboratively and 

sustain effective 

working relationships 

with diverse colleagues, 

partners and clients 

• Able to organise their 

own work and time 

productively.  

• Understands the 

qualities and processes 

of excellent people 

management 

• Understands The King’s 

Fund’s values and their 

application to this role   

• Has an appreciation of 

the work of the Fund 

and the contribution of 

this role  

 

Personal 

qualities 

• Excited by digital 

communications and a 

keen interest in new 

developments in social 

and digital 

• Demonstrates 

leadership qualities 

• Committed to providing 

a high standard of work 

and continuous 

improvement 

• Appreciates the value of 

diversity  

• Committed to continued 

learning and supporting 

the learning of others 

• Willing to accept 

 Interview  



 

 
 

 Essential Desirable How 

Tested 

responsibility, 

opportunities and 

leadership appropriate 

for the role 

• Has a flexible approach 

to their role and to 

change 

Other    

 


